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Preliminary Program to Be 
Mailed in February or March

The Preliminary Program for the Technical Communication 
Summit, STC’s 55th Annual Conference—scheduled to 

be held June 1–4, 2008, in Philadelphia, Pennsylvania—will be 
mailed in late February or early March. 

The Technical Communication Summit is the world’s larg-
est gathering of technical communicators. It provides a ter-
rifi c opportunity to talk with professionals who share your in-
terests, to discover new employment prospects, and to learn 
about fresh tools and strategies that can make your job easier. 
The Preliminary Program includes general information about 
technical sessions, networking opportunities, postconference 
workshops and tutorials, lodging and transportation, and reg-
istration details. To receive the early-bird rates, make sure you 
register by March 17.

As the conference ap proaches, don’t forget to check the 
STC Web site at www.stc.org/55thConf/index.asp for more de-
tailed information and updates. We look forward to seeing 
you in Philadelphia! 

Technical Communication Summit attendees can take 
advantage of inexpensive round-trip fl ights to Philadelphia, 

Pennsylvania, from popular departure points across the United 
States. The sample fares in the table below are based on May 
30 arrivals at the Philadelphia International Airport and June 
4 departures from the same location. Fares tend to increase 
over time, so you might want to make reservations now.

City Fare (in $)

Atlanta, GA 294

Baltimore, MD 270

Boston, MA 178

Chicago, IL
(Midway Airport)

271

Denver, CO 327

Los Angeles, CA 323

Minneapolis/St. Paul, MN 272

New York (JFK Airport) 273

San Diego, CA 331

San Francisco, CA (San Francisco 
International Airport)

388

St. Louis, MO 292

Washington, DC 
(Ronald Reagan Washington 
National Airport)

320

Philadelphia Airfare Options
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